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2005 - A Year Of Promise

e

AJ'!ew Vear OfR

High Expectations
\

We start 2005 with
excellent Dealers,
dedicated employess,
premier suppliers and
every belief that this
year will be excellent
for our Dealers and
our company.

We know it will not
be easy. Real success
is never sasy. We all
must work daily
to deserve increased
sales and financial
rewards.

Qur competitors will
continue to pressure us.

Working tegether in
2005 we will succeed.

608 Church St.,

Huntsville, Al. 256-534-1601

Improved Progams To
Attract & Keep Customers

On the pages that follow we
outline in detail some of the
many programs that we will

follow in 2005 to make us the
fuel supplier of choice.

We have outstanding brands
that must be developed to their

full petentigl. Qur 2005 ad
program develop brand
awareness.

Our Texaco branded stores
are now 75% done with an
image face-lift. Our Conoco
stores are receiving a new
triple branded credit card
henored by all Phillips,Conoco

and Union 76 Stores nationwide.

Chevron stores will benefit from

the new Customer First initiative.

Ovur Liberty stores will prosper
from a new ad campaign in
2005 and image clean-up.

You Are The Key
To Qur Sucess

We can have the
best programs and
promotions in the
world but without

your hard work
and rt we will
{not succeed.

WE KNOW YOU
ARE THE KEY TO
OUR _SUCCESS!!
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Texaco

The ChevronTexace 2005 North

America Marketing Convention
will be in Nashville, Tn. from
May 12th to May 15th, 2005 at
the Gaylord Opryland Resort and
Convention Center.

The convention will feature business
overviews by ChevronTexaco
management with a large Trade
Fair and Marketplace. We will
have learning sessions and
knowledge panel discussions.

Exclusive headline entertainment at
the Grand Ole Opry and a
downtown Nashville block party
with Country music, Memphis style
blues, and Rock and Roll.

ChevronTexaco
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B Wings Of Texaco

Twelfth in the Series

The Texaco Staggerwing has
arrived at our Huntsville office.
Airplane has 12 inch wing span
and is a die-cast bank.

Order you planes now!

Twelfth in the “Wings of Texaco” Series




Important!
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arry's Inspection Scoress Customer First
B e Intuany Seaes
UNIT NAME UNIT SCORE URIT NAME UNIT SGORE The new ChevronTexaco
Mall Express 18 90 Boaz Texaco 82 85 i
Hartselle Texaco 19 9§ Pier 69 B4 895 Mystery Shop Program is
Texaco Express 20 90 Easlside Arab 85 85 called Customer Pirst.
Hery 31 Texaco 22 100 Roadway Gas 8943 95 ;
Corner Grocery 25 100 Mega Mar 44 80 This program covers both
Andrew Jackson 27 90 Texaco Average 91 | Chevron and Texaco
Bailey Cove Texaco 32 100 Brown's #3 221 95 |
4 G's 33 100 14th Street 222 80 stores. There are 6 shops
4200 Texaco 34 8BS Airport Road 224 100 per year beginning this
| Scottsboro 38 closed Meéw Market 22T BO
|Hobbs Isiand Texacn 39 B8S Hillwood 228 85 month.
Chase Texaco 43 90 Decatur 229 eloaed Customer First - This
University Texaco 45 100 Drake Avenus 230 95
Jordan Lane 47 85 Greenbrier 231 100 name was chosen because
3200 Texaco 48 85 Hartman's 232 100 the Mystery Shop Survey
Min Gap Texaco 49 100 Haze| Green 234 BS '
Seilline Texaco 58 100 1-65 235 90 measures the Coscomer's
Pine Grove 60 90 Madison Square 240 90 Experience at each
Decatur Texaco B4 85 Mastin Lake 241 85 facili
Hazel Graen B7 closed Maysville 242 80 MRl
Madison Texaco 68 8% Pratt Ave 246 85 ATTACHED IS A
Fort Payna G9 80 Rideout Road 247 90
Guntar Min 70 95 Madison 248 90 CRM QL LHE ML
Gragory Texaco 71 95 Riverside 248 90 SURVEY QUESTIONS!
Broad St Texaco 72 95 Gurley 251 95
State Park Texaco 74 85 Cneonta 252 90
Yogi's Texaco 75 85 Bailey Cove 53 90
Fry Gap Texaco 77 85 Mew Hope 291 85 "hu., v
Arab Texaco 78 100  PamerRoad 292 90 | ., “Wew,,
B&ATexaco 80 80  GovemorsDrive 29 85 | joentm, ey
-~ o S0 s B g P Th iy
Weaver's Texaco 1179 100 RocketQuickStop 37 95 Wﬁ%“ NM%
Chevron Average 89 . %mﬁﬁ:«a%m&%
'&% S g, e g %E:?:
Please make plans now to attend the 2005  =wen,, “wwn,, ™ 5, "o,
z S st '““*n:mh“'”"wﬁwﬁl’"ﬁw
ChevronTexaco Marketing Convention in %wm?m o Mg
T g B v S
Nashville, Tn., at Opryland May 12¢h-15¢h. Y S
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Date of Shop:

Mystery Shop Sample Evaloation Form (United States)

MName of CSR:
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Outside (Approach and Fueling Arca)

100 Total Points

Possible

- m
A0 Pomts f"u'l'-'-.ll.'ll."

II Were the Fucling and Landscaped arcas properly maintained?

Fuslng area should b free of significant dobris, free of recent of freah spills such 88 o Bood, woda, o, greade. obc
which can Bo wiped dean

Landscaped aneas (inchuding grass, trons, flower bods, oic] should bo free of sigrificant doebris and well manicured

Yes or No

8 points

Were the dispensers [p;rr'nﬁrs.] and nozzlc kandles at the ﬂ::llling position you used clean & well
maintained?

Disporitars ghould be free of pxcesshe gasoling, ol of groase. The norries handies should bo froe of anything thad
Could shin e cusiomeds hands

Yes or No

Were clean waste containers available and not full or overTlowing with trash / rubbish ?

The surlace of the waste conlaings should be froe of enarusied fod o other buld up signifying Poor MENMENANG O
mogled. Wasle Containers should nod be full or overfiowing.

Yes or No

4 points |

Were the windshicld washing materials available and in good condition?

Winduhiedd waghing taclity musl have cloan soagy walor and be ol leat] haf il Sponge of Window wathar
arvialabie and in good CONGoN

| Yes or No

4 paints

Was the towel dispenser nearest to you properly stocked?

Theore eraust ba n papas biwed Spandor with pagetd owols avalabls for use rodnes! 10 the Cuslomed

Yes or No

Was afr and water available?

Adr nd Yater musd bo availabls 1o he cuslomons

“as the Store clean and orderly?

The Bi00¢ s froo of Ster, dry and free of dinl and gum. Tho merchandiee is free of dust and the Blohe windows havo
o M, emudges o spols. The counles thould alis be fres of BBer and doal. 'Waste conlainers should nol be full
or oroprficraing. Inderior windows and restroom should be free of unpeodessional and unauthonined signace
Handwritten signs in any form are not allewed

Or

| I there was mo store, was the payment arca clean & orderly?

The payment e wincicws shoukd have no marks, smudges of 5pots. The counfer area thould be fres of Bitor and
dusl The grourdNooe surmoaundeng i payment aroo should be oo of Bier o other debris

Yies or No

8 | Did the restroom appear clean and orderly? | Yesor Mo | B polnts
Tha mires, sink and counter are fred of rocont spols of det. Tha Moor e Oy &nd 5 fres of Biter or girl. Tha roslnodm |
| should not have any unpleasant odars. Waste containers afe prosent and are not full or overliowing
9 | Was the restroom appropristely stocked? Yesor No | 5 points

Todo!t Paper and s0ap should bo reddiy avalabis o wol as hand-drying iaclities. If the reslroom has & hand dryng
maching, [t rusd be i working oeder

Customer Service Delivery

10

Did the Customer Service Representative offer vou a polite greeting when it was your turn to be
served?

JTMMSMRMWMMWNM;WMHMMWNM
ey contact Tty mnile] gl

Yes or Mo

07 Do 20060 Romaling COF, RKAL

10 points. |


















