Read all about it
Exciting times at
Campbell Oil.

MNew Conoco Dasis
image, Techron Texaco
initiative, Chevron &
Texaco gift cards, new
Liberty stores!
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Decaler Daily Information Important!

The Ladies in our

. Accounting Dept. really
need your help to make
sure your account is
handled correctly and in
a timely manner. Some

- key items that you can
do to make sure your

| account is correct
include:

1. Turn in to the office
any pump test sheets
or gift coupons THE
DAY BEFORE WE
DO THE WEEKLY
SETTLEMENT so you
will receive credit.

2. Please remember to
fax to us the Daily
Meter Reading Sheet
by 8:00 a.m. seven

days a week.

3. Alot of stores do
their own price
changes and we
request that you
mark your faxes
with the words
PRICE CHANGE

so it will stand out
from the routine
daily fax you send.

4. We are preparing
a new daily fax

form that will have
a space for
designation as a
price change plus
space for the old
retail prices as
well as the new
retail price after
change. Scoon you
will have the new
form.

IN SUMMARY:
Tumn in any credit
information early.

Fax us daily before
8:00 am. readings.

If fax is due to price

change mark it
PRICE CHANGE.

INSIDE
CAMPBELL 0IL

*Texaco - Techron
*Chevron - Gifr Cards

*Conoco - Oasis
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Our Dealer Of The

summer Quarer

WE REALLY APPRICATE YOUR HELP ACCOUNTING FOR ALL THE PRICE CHANGES!

608 Church 5t, Huntsville, Alabama, (255) 534-160]

www.campbellandsons.comm




Texaco - Techron and Advertising!

The power of the Texaco brand starts with the people who
are the face of the brand, our Dealers. By representing the
Texaco brand and shaping how motorists throughout the
world see us, Dealers keep the Texaco brand on the cutting
~gdge of the motor fuel world. OUR BEST ADVERTISING IS
YOU! We supplement your cefforts in the following ways:

- s thturnn Corp is now running extensive TV
advtrti:ing on the advantages of Texaco gasoline with

ith f}d‘hmn additive.
Tv is an important advertising media and
WE ARE THERE!

: &
3. Rﬂdlﬂ Chevron Corp. has just launched radio spot

commercials in their U.S. Texaco marketing area pointing
out the advantages of Texaco gasoline with Techron.

Our Techron additive gasoline message is on.
WE ARE THERE!

! ! ; ?In the Huntsville areca and in the

Southecastern market you can see our
billboards and signs advertising Texaco gasoline with
Techron. We have run print ads in Madison and Marshall
counties supporting the Texaco brand.

WE ARE THERE WITH BILLBOARDS
PRINT ADVERTISING!

q. I!mnifﬂrmsh Texaco uniforms are another great way to
advertise e brand and the professional side of your
store. Call Larry Daugette to place your uniform order.

5. m@ All of our Texaco stores now have the

Techron added pump topper inserts, building signs and

pump identification. Please talk to the public about the

advantages of Techron. You should have a lIcaflet to use.
OUR BEST ADVERTISING IS YOUR POSITIVE ATTITUDE AND CLEAN
STORES WITH EMPLOYEES THAT CARE ABOUT CUSTOMERS!




Can You Pass The Techron Test?

Test yourself:(cCircle your answers -20 points ca.)

1. BMW, GM, Honda, Toyota have established a demanding standard for
gasoline performance called: A. Contreolled Gasoline B. High Test C. Top
Tier D. Quality Fuel
2. True or False - All gasolines are the same. - T or F.

Federal Law mandates that all gasolines contain a deposit control

additive. - T or F.

All additives in gasoline work the same. T or F.

Some gasoline additives keep vital engine parts like fuel injectors and
inteake valves clean, but increase combusion chamber deposits. T or F.

You should make a score of 100. Answers below:

IT IS NOT TRUE THAT ALL GASOLINES YOU CAN SEE THE DIFFERENCE.
ARE THE SAME.

WHAT'S GOOD FOR AUTOMAKERS
WHAT'S DIFFERENT IS GOOD FOR YOU.

ABOUT TECHRON?

clean the

that lower-quality

fuels can leave
sl



















