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P polite greeting given all customers.

L - let's ask the customer If anything 2lse needed,
E-eyery transaction vervally confirmed.

A - attentive and promyt 1o serving.

§ - say friendly parting remark.

E - cach employee in uniform with name badge,
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fece Attachement A

We need to all be posting
the correct point aof sale
signs. If you need help
call ws. Thanks.

See Attachment B
Promise- Chevron's

toy car is available.
Call Larry Davgette,

ftee Attachment (.

newest special edition

See Artachment 0 & .

Check out your Customer
First Mystery Shopping
Score Please make
improvments needed.

ATH program.

Great new ¢cHEVRON
collectible ajrplane
on the way.
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Check out Chevron new
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Promisea 2006 - Epeclal Edition Toy Car

™A Promising Road Ahead”
PROMISE - CHEVRONS NEWEST SPECIAL EDITION TOY CAR

Each year since 2001, Chevron has présenlod a Special Edition Tay Car
spetifically created to maise funds and awareness aboul the fighl for & cure
for breast cancer. ThiS year, we are proud to announce Framise, a car wha
raminds us that relylng on friends can be a powerful force in the fight
adgainst breask ancer.

The 2006 Promise car has many special features such as bwo tone paint, a
rikbon om the trunk of her car, and a pink 2006 decal an the rear fender.

Promise will be promioted during the month of October (1071 =10/31), to colndde with Ereast Cancer
Awareness Month,

AN orders myust be received by 8711 in order to receive Promise fn Have For e promobion start
daie of Ociober 1, Z006. All orders received after 9711 are not guarantead delivery by October 15,

You Can Make & Difference — Help Raise Funds and Awareness

This Special Editlen Chevrar Car was created as a fund-raising and awareness-raising vehicle for Chevion's
retail nebwork. Promise will be priced at $6.9%9 each ($167.76 per casa of 24} to all retailers and the
suggested retail price will also be $6.%9*, This pricing was developed 5o that all nel procecds from bhe
sale of Promise can be denated 1o support breast cancer debection pragrams such as the Susan G, Komen
Foundabion. All net proceeds from the sale of Promigse (induding corporate proceeds] will be collected and
donated on behalf of te Chevron Retail Mebwork,

Why Shouwld You Participate In this Worthwhife Promotion... ?

1. Help raise funds for resoarch for the prevention and treatment of breast cancer

2, Help ralze awareness about the fight for a cure

3. October is Breast Cancer Awaraness Month

4. Agtively participate in your commiuniiles” efferts to raisc funds during the month of October

5. show your customers you care about your community, which are your neighbors, your
frieands and your famlly

G, It makes us all fesl good when we know we can help make a differancal

"“FREE" 2006 Promise POP KIT













































