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COMPARISON CREDIT CARD PROCESSING FEES
= : I I
CARD CHEVRON/TEXACO CONOCO/PHILLIPS MARATHON
(Eff_2-1-08) |{Eff. 12/2/08) (Eff. 9/1/08)

PROPRIETARY Mo. Fee 0 No Fee 0| nia -
|COBRAND VISAMC |No Fee 0 $.10 PER TRANSACTION n'a

L IS A —[1.80% + 10 1.80% + 10 1.99% =12
[MASTERCARD 1.80% + .10 1.80% + .10 I
DISCOVER 2.00% + .10 1240% + 10 1.85%+.15
AMERICAN EXP.  [2.50% + .10 2.50% + 10 2.70%+.13
COFLEETCARD  |MoFee | 0 2.00% + 10 . 1.89% +12
WEX | 2 50% + .20 275% + 10 2.65%+.15
IVOYAGER 2.50% + .35 2.75% + 10 1 |2.65%+.156
FLEET ONE 2 35% + 30 NiA | n/a |
DEBIT | 1.65% + 10 1.00% + .20 | 0.35/
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CREDIT CARD PUMP LIMITS |
Card  |Chevron/Texaco ConocolPhillips
Proprietary $125 $150
Visa | 100 85 In This Issue;
:.alterﬂlrd 1:‘; _— 1:: 1. Credit Card Fees
iscover
American Exp. 100 100 2 Chevron/TexacoNews,
Debit | 85 | 80 3, Conoco Bvents.,
Wright Exp. 250 350 . =i :
Yoyager| i 150 400 d. Liberty/C&S News.
s Branded fleet 170| 400 5. Dealer of the Quarter.
| Cﬂaﬂ“ﬁd- 1.25 N 12_! 1 6. 2009 Rel .I;l Coal
MIC or Visa L —

Campbell & Sons Oil Co., Inc., 608 Church 5t., Huntsville, Al. 35801. 534-1601
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All the Chevron and Texaco stores recently received new signs for pumps, etc.
DON'T BE CONFUSED. THE SIGNS ARE TWO SIDED AND WE NEED
TO DISPLAY THE PROPER SIDE AT THE
CORRECT TIME! See below:
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POP Posting Instructions
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POP Posting Instructions

February 1 = May 31, 2009
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Mark Your Calendar for the 2009 Chevron U. S. Retail Summit

The upcoming Chevron U.S. Retad Summit will provide a warkshop exchange between
Marketers, Retailers and Chevron Manegement. The meeting will Include a review of the
Chewvron view on the curment market and economy, the actions we are taking, for ourselves
and to aid our Marketers and Retailers. We will alsc look for participants to bring Ideas, share
best practices and maximize the value in cur cument programs and resaurces during this time
of uncertainty in the marketplace, There Is no sitver bullet here = just sound business
approaches lo weather and possibly grow in this environment. We are working to provide an
environment that will foster real exchange and meet your business needs. The Summit wil
provide ample time for atlendees fo work in teams to take stock in our current pasition, and o
explore the best solutions for the future together.,

Please mark your calendar to arrive in San Diego on Thursday, June 4th, in the late
afternoon, o join your fellow Marketers and Retailers for the cpportunity to participate In this
impactful business summit. Registration packats will be mailed In March. A prefiminany
schedule of events is included below. We |ook forward to seaing you in San Diego.

2009 Chevron U.S. Retail Summit
June 4-8" 2009
Hilton San Diego Bayfront Hotel San Diego, Ca

AGENDA

Thursdey, Juna 4 - Day 1
Late Afternocn Kick-Off

= Danny Roden, Cary Knuth, Craig Peterhansen

* Team Presentation - Set expectations and lay-out the following day
Casual Reception and Dinner

Friday, Juna 5 - Day 2
Continental Breakfast
General Session 1 - Corporate and Global Marketing
= Hosted by Craig Peterhansen and Cary Knuth
= Mike Wirth — Executive Vice President - Corporate position in the current
envirgnment
= Sharig Yosulzai — President, Global Marketing - The strengthen and position of the
Chevron and Texaco Brands
Extended Break - Opportunity for Marketers and Retailers to mabwork
General Session 2 - External Business Speaker - TBD
»  Economic relevance - How to succeed in this difficult anvironment

* HKey actionable tools and take-aways
Lunch

General Session 3 - U.S. Marketing
= Presentations by Danny Reden, Cary Knuth and Craig Peterhansen
General Session 4 - Chevron Executive Panel Discussion
» Chavron Executive Panel Discussion hosted by Danny Roden with Mike Wirth,
Shariq Yosufzai. Cary Knuth and Craig Peterhansen
Dinner - Entertalnment
= Jay Leno - Non-refundable cost from the previous meeting

Saturday, June & - Day 3
Depariures



CustomerFirst
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MEM MIMI MARKET | Facility®202812 | Visit Date: 2M14/2008 | Time: Gam - 10am

CSR Name: Mike
Create RFA
FORECOURT
B8
2 Q01 ﬁ%ﬁgﬁﬁé’"d landscaped areas propery
i B8
© qo2 R:?i?ﬂaps u'r‘id nozzle handles clean
i 454
2 gos %mﬁuﬂﬁ?nmm available and not
& ond Window-washing unit properly slocked 4/ 4
0 305 Paper towel dispenser properly stocked 4 4
O Q06 Airand water wera available 22
ETORE AMD RESTROOM
O Q07 Store clean and ordery aa
O 08 Restroom clean and orderly 104 10
& QD2 Restroom appropriately stocked 7T
CUSTOMER SERVICE
© 10 CSR offered a polite greeting 10/10
@ an nES pted to determine if anything else was ~ 5/5
RARaE alt for you?
O @12 CSRverbally confirmed the transaction 22
© 13 CSR was attentive and prompt in serving 5/ 6
O 014 CSR offered a friendly parting remark 107 10
O Q15 CSHE gd an authorized name tag or sawn-on w2
s was hand wrillen
2 Q16 EPEFt'n er uniform and neat and tidy in e
geﬁ in : .
i Lol Wl mg‘plum browr 1-shir that was
U5, REGION
@ Q17a Staton free of unprofessional and unauthorized  2/2
signage
O 017k Comect National Point-of-Purchase posted 171
I

@ Q18 Uhl?lnqp a Chevron § Texaco credit card
application
CUSTOMER APEFRECIATION

o 019 Experence made cusiomer feel appreciated

GENERAL

O Q20 Was there gnything else that affectad your experance
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must continue to keep our stores clean and attracrive
for customers. No hand written signs. Keep water,
squeegees and towels at the pump islands. Thank all

customers for their purchases big or small. Ask

customers for additional needs. We have listed below

scores in 2009 thus far. Thanks!

| mite fap

Once again all our stores are being graded by Conoco

in the Spirit of Performance Program quarterly, We

i

Conocokhillip s:

Dike Madme Addrass Dats MWarietar Totali=

[ Conoen - 106.00

715074 DRAKEAVE 2100DRAKEAVESW 0200772008 STCVEMS Eocoioncy
COMOCD Cestificata

| Conoco -

715000 HAZLEGREEN 14414 HWY 231 N DARER004 gfgg"s 10600

| COMOCD I

: Conaco - JEFF 103,00

:?15I:En1- ROAD 10686 JEFF RD NW O2MT2009 EEEENS Excellence
COMNOCD Cerificate

1 Conacn - 103.00

715031 GOVERNORS 2614 GOVERMORS DR SW 020712008 S CUE1 S Eucalience
ORNVE GO Cartificans |
Phillips8t - 10200

‘BIgosT PMABIEON 18 HUGHES RD 0182000 gﬁg’“‘s = celence
QUNCK 5TOP X Cerificals

e Conoca -G M STEVENS

715000 SEeeP e 2540 DECHERDBLVD  O12W2008 o) to 99,00

keep them safe and ready for use in the future.

BOMT O sate - pume 707923 371

I have purchased and install some generic pump topper
inserts from Conoco and I understand that very soon
they will be sending each store more of the same. Let's

009 Mystery Shopping! &gg{.amh




The Vendors on this page have met one or more of the following criteria:

» Offering discounts specific to ConocoPhillips and its Customers
» Required or in support of a ConocoPhillips program
» Licensaed to use ConocoPhillips logos

Vendors Uﬁgrin:la Special Discounts Venders Supporting ConocoPhillips Programs
:rrmﬁnan Alrlines 2009 Scenic Calendars Deading Septamber 18, 2008
is

Credit Card Applications - Paintsmith

Barnes & Noble
Financing - LS. Energy Capital

Grainger Industrial Supply

IMST Corparation Gift Cards

MPSI Systems, Inc Imprinters & Plates - Special Service Systems

Sprint | Nextel Qasis Vendors

T - Mokile Premational Praducts - Staples (formerly Corporate E

Verizan Premations & POP - Paintsmith
Purchasing Program - Max Buying

Vendors Offering Aviation Products / Services Reduced Filter Pricas - Phoenix Pumg

Fuel Handiing & Quality Control Testing Equipment - Crewn  Store Graphics - Craative Retail Design

Products Uni i
Signs - Federal Heath SnifRms - LAntas

Uniforms - Aviation Uniferm Program Uniforme - VF imsgaweer
Liniforms - Aramack o

HUGHES? offers cost-effective, fast and secure communications for your gas station, convenience store and
FEC operations.

Faster Transaction Times

* Improved electronic payment response times (credit authorizations in 3 to 5 seconds!).
* Always-on nelwork service — no dial-up delay,

s Berve more customers in a shorler amount of Hme.

Secore and Reliable Transactions

* Provides a PCl-compliant connection belween your site and the processor.
* Reduces the risk of a remote security breach (encryption of data),

* Supporls compliance with evolving repulations,

& 05T percent svatem-wide network availability,

* Includes optional WADB (virtual automatic dial backup),

Cost-Effective Connectivity
® Cosi=effective broadband for your entire network,
= May provide you financial savings over your current connections.

Scalable Services
= Gireater bandwidth capabilities {faster speeds).
* Provides infrastructure for future remone EPOS software upgrades,

* Scalable solution to support additional [P-based applications such s ATM, tank monitoring, back office, Internet
Access, car wash, el

Customer Support

* Ciuaranteed response time in the event of a problem.

* 24-hours-a-day, seven-days-a-week mainienance and proactive monitoring,
= Continuous end-to-end management of the broadband network.















